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ABSTRACT

The advent of the digital age has fundamentally restructured the operational, strategic, and communicative paradigms
of modern business. This research paper provides a rigorous evaluation of digital marketing, analyzing its multifaceted
impact on contemporary business landscapes. Moving beyond traditional outbound marketing models, digital
marketing leverages inbound strategies, data analytics, and real-time engagement to foster customer relationships and
drive growth. This study synthesizes existing literature and empirical evidence to assess key performance indicators
(KPIs), return on investment (ROI) methodologies, and the transformative effects on small-to-medium enterprises
(SMEs) versus large corporations. Furthermore, it examines critical challenges including data privacy regulations,
digital saturation, and algorithmic dependency. The paper concludes that while digital marketing offers unprecedented
opportunities for personalization and measurability, its effective implementation requires a strategic, ethical, and
adaptive framework to mitigate inherent risks and sustain long-term competitive advantage.

Keywords: Digital Marketing, Return on Investment (ROI), Customer Engagement, Data Analytics, Search Engine
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INTRODUCTION

1.1 Background

The business landscape of the 21st century is characterized by pervasive digital connectivity. With over 5.3 billion
internet users globally as of 2026, the digital sphere is no longer a peripheral channel but the central arena for brand
discovery, consumer interaction, and transaction completion. Traditional marketing—reliant on television, print, radio,
and billboards—operates on a broadcast model: one-way, interruptive, and difficult to measure precisely. In contrast,
digital marketing encompasses a suite of online tactics including search engine optimization (SEO), content marketing,
social media management, email campaigns, pay-per-click (PPC) advertising, and affiliate marketing, all enabled by
digital technologies.

The shift from traditional to digital has not been merely a change of medium; it represents a fundamental epistemological
shift in how value is created and communicated. Where traditi
onal marketing prioritized reach and frequency, digital marketing prioritizes relevance, engagement, and attribution.

1.2 Problem Statement

Despite the widespread adoption of digital marketing, a significant gap persists between implementation and effective
evaluation. Many businesses invest in digital channels without a coherent framework for measuring impact, leading to
wasted expenditure, misaligned strategies, and “vanity metrics” (e.g., likes and shares) that do not correlate with business
outcomes like customer lifetime value (CLV) or profitability. Consequently, there is a pressing need for a systematic
evaluation of what digital marketing actually achieves, how its success can be legitimately measured, and what its
genuine impacts—both positive and negative—are on diverse business entities.

1.3 Research Objectives

This paper aims to:

Define and classify the core components of modern digital marketing.

Evaluate the key metrics and analytical models used to assess digital marketing effectiveness.
Analyze the differential impact of digital marketing on SMEs versus large enterprises.
Identify the critical challenges and ethical considerations inherent in digital marketing.
Propose a strategic framework for sustainable digital marketing implementation.
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1.4 Methodology
This research employs a systematic literature review and qualitative meta-analysis of peer-reviewed articles, industry
reports (e.g., from Gartner, Forrester, McKinsey), and case studies from the period 2018-2026. The synthesis focuses on
extracting convergent findings regarding performance evaluation and business impact, while also acknowledging
divergent perspectives.

THE CORE COMPONENTS AND EVOLUTION OF DIGITAL MARKETING

To evaluate impact, one must first understand the architecture of digital marketing. Contemporary digital marketing is not
monolithic but an integrated ecosystem of channels, each with distinct functions and metrics.

2.1 Search Engine Optimization (SEO) and Search Engine Marketing (SEM)

SEO involves optimizing website content and technical architecture to rank organically in search engine results pages
(SERPs). Its impact is long-term and compound. SEM, often synonymous with PPC, involves purchasing visibility
through platforms like Google Ads. The impact of search-based marketing is profound: it captures intent. Unlike
television ads that create awareness, search ads capture users already seeking a solution, resulting in higher conversion
rates (Chaffey & Ellis-Chadwick, 2019).

2.2 Social Media Marketing (SMM)

Platforms such as Instagram, LinkedIn, TikTok, and X (formerly Twitter) enable brands to build communities,
disseminate content virally, and engage in two-way dialogue. The impact of SMM extends beyond direct sales to brand
equity, customer service, and social proof. However, the algorithmic nature of feeds means organic reach has declined
significantly, pushing brands toward paid social advertising.

2.3 Content Marketing and Inbound Strategy

Content marketing—the creation of valuable, relevant blog posts, videos, infographics, and e-books—is the engine of
inbound marketing. Instead of outbound’s “push,” inbound “pulls” interested prospects. HubSpot’s research indicates that
companies prioritizing blogging are 13x more likely to see positive ROl (HubSpot, 2023). The impact here is educational
trust-building, positioning the brand as a thought leader.

2.4 Email Marketing

Often underestimated, email marketing consistently delivers the highest median ROI of any digital channel
(approximately $36 for every $1 spent). Its power lies in personalization and automation via segmented customer
journeys. Impact is measured through open rates, click-through rates (CTR), and conversion, but also through retention
and re-engagement of dormant customers.

2.5 Affiliate and Influencer Marketing

Leveraging third-party promoters (affiliates) or social media influencers provides social proof and extends reach to niche
audiences. The impact is often measured via cost-per-acquisition (CPA) models. However, authenticity risks have
emerged as a significant variable affecting impact.

EVALUATING EFFECTIVENESS: FROM VANITY METRICS TO BUSINESS VALUE
The most distinctive advantage of digital over traditional marketing is measurability. Yet, measurement without
interpretation is futile. Evaluation requires a hierarchy of metrics aligned with business goals.

3.1 The Shift from Outputs to Outcomes

Traditional evaluation focused on outputs (e.g., number of ads run, circulation figures). Digital evaluation focuses on

outcomes:

e Reach Metrics: Impressions, unique visitors (low value alone).

e Engagement Metrics: Time on site, pages per session, comments, shares (intermediate value).

e Conversion Metrics: Lead generation, form fills, add-to-cart (high value).

e Financial Metrics: Customer acquisition cost (CAC), return on ad spend (ROAS), customer lifetime value (CLV)
(highest value).

3.2 Key Performance Indicators (KPIs) Framework

Effective evaluation uses a balanced scorecard approach:

e Acquisition KPIs: Cost per click (CPC), cost per lead (CPL), organic traffic growth.
e Behavior KPIs: Bounce rate, average session duration, click-through rate (CTR).

e Retention KPIs: Churn rate, repeat purchase rate, email open rate.
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o Revenue KPIs: Conversion rate, average order value (AOV), ROAS.

3.3 Attribution Modeling: The Critical Challenge

Attribution—assigning credit for a conversion to various touchpoints—remains a central evaluation problem. A customer
might see a Facebook ad, click a Google search ad, read a blog post, and finally convert via an email link. Which channel
gets credit?

e Last-click attribution (standard in Google Analytics until recently) overvalues the final touchpoint.

e  First-click attribution overvalues awareness channels.

e Linear and time-decay models offer more nuance but are still imperfect.

o Data-driven attribution (using machine learning) is superior but requires significant data volume.

The inability to perfectly attribute multi-channel funnels means that many businesses systematically undervalue upper-
funnel activities (e.g., brand awareness content) while overvaluing lower-funnel PPC.

3.4 Return on Investment (ROI) Calculation
The passage explains why ROI in digital marketing is more nuanced than traditional return calculations. A standard
marketing ROI formula measures immediate profitability:
. Net Return from Marketing — Cost of Marketing
Marketing ROI (%) = X

Cost of Marketing

100

This works well for short-term campaign evaluation, but digital marketing often focuses on long-term customer value
rather than immediate revenue.
A more advanced method incorporates Customer Lifetime Value (CLV), which estimates the total revenue a customer is
expected to generate over the duration of the relationship with a business. The CLV-based ROI formula is:
Incremental CLV from Acquired Customers — Customer Acquisition Cost (CAC)
CLV-based ROI =

CAC

For example, suppose a Google Ads campaign costs $10,000 and acquires 100 new customers. If each customer has a
projected CLV of $500, then the total incremental CLV is:
100 x 500 = 50,000

The ROI becomes:
50,000 — 10,000

X = 9
10,000 100 = 400%

This means the campaign is expected to generate four times the original investment over the customers’ lifetime.
The example also highlights an important distinction between short-term and long-term measurement. If the first
purchase from each customer were only $80, the immediate revenue would be:

100 x 80 = 8,000

Using only first-purchase revenue, the campaign would appear unprofitable because revenue ($8,000) is less than ad
spend ($10,000). However, once repeat purchases and long-term customer relationships are considered through CLV, the
campaign demonstrates substantial profitability.

Thus, CLV-based ROI provides a more strategic and realistic assessment of digital marketing effectiveness, especially
for subscription businesses, e-commerce brands, SaaS firms, and companies with recurring customer engagement.

IMPACT ON THE MODERN BUSINESS LANDSCAPE
The impacts of digital marketing are neither uniform nor universally positive. They manifest differently across business
sizes, industries, and strategic orientations.

4.1 Disintermediation and Direct-to-Consumer (DTC) Revolution

Digital marketing has enabled disintermediation—removing middlemen. Brands like Warby Parker (eyewear) and Dollar
Shave Club disrupted incumbents by marketing directly to consumers via SEO, social media, and email, bypassing retail
distributors. This impact has forced traditional retailers to develop their own DTC channels or face obsolescence.

4.2 Empowerment of Small and Medium Enterprises (SMES)
For decades, SMEs were priced out of television and print advertising. Digital marketing has democratized access:
e Low entry costs: A small business can start with a $50 Facebook ad budget.
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e Precise targeting: SMEs can target by zip code, interest, and behavior, eliminating waste.
Agility: SMEs can pivot creative and strategy within hours, not weeks.
Case Example: A local bakery using Instagram geotags and local hashtags can compete for foot traffic against
national chains.
However, this democratization also creates attention fragmentation. The low barrier to entry means every SME faces
hundreds of digital competitors, driving up CPCs in competitive niches.

4.3 Transformation of Large Enterprises

For large corporations, digital marketing enables hyper-personalization at scale. Using customer data platforms (CDPs)
and machine learning, enterprises like Amazon and Netflix generate individualized recommendations, dynamic pricing,
and tailored content. The impact is increased CLV and switching costs. Furthermore, large firms use programmatic
advertising—automated, real-time bidding for display ads—to achieve efficiencies unattainable manually.

However, large enterprises suffer from organizational inertia. Legacy structures (e.g., separate teams for brand, digital,
and trade marketing) often prevent the integrated customer view necessary for effective digital marketing.

4.4 Impact on Customer Relationships and Power Dynamics

Digital marketing has rebalanced power toward the consumer. Customers can now:

e Research extensively before purchase (reducing asymmetric information).

e Publicly praise or criticize brands via reviews and social media (amplifying word-of-mouth).

o Expect immediate response (24/7 service via chatbots and social media monitoring).

This impact forces businesses to adopt a “customer-obsessed” rather than “product-centric” posture. Brands that fail to
respond to social media complaints within hours suffer reputational damage. Conversely, brands that leverage user-
generated content (UGC) benefit from authentic, cost-effective marketing.

4.5 Impact on Employment and Skills

Digital marketing has created new job categories: SEO specialist, social media manager, growth hacker, data analyst,
marketing automation expert. Simultaneously, it has devalued certain traditional skills (e.g., print buying, broadcast
negotiation) while raising the premium on analytical, technical, and creative hybrid skills. The modern marketing
department requires T-shaped professionals—deep expertise in one digital channel plus broad understanding of the entire
ecosystem.

CRITICAL CHALLENGES AND RISKS

The impact of digital marketing is not uniformly beneficial. Several systemic challenges threaten its effectiveness and
sustainability.

5.1 Data Privacy and Regulatory Compliance

The era of unfettered data collection is ending. The General Data Protection Regulation (GDPR) in Europe, the
California Consumer Privacy Act (CCPA), and similar laws globally have restricted the use of cookies, third-party data,
and tracking. Google’s phase-out of third-party cookies (completed in stages through 2025) fundamentally alters
retargeting and audience building.

Impact on evaluation: Marketers can no longer easily track users across domains. This necessitates a shift to first-party
data strategies (email lists, loyalty programs, customer relationship management (CRM) integration) and contextual
advertising (placing ads based on page content, not user history).

5.2 Digital Saturation and Ad Fatigue

As more businesses compete for digital attention, costs rise and effectiveness per impression falls. Banner blindness, ad-
blocker usage (over 30% of internet users), and social media feed saturation mean that the incremental impact of an
additional digital ad is diminishing. This forces marketers toward higher-quality, non-interruptive content (native
advertising, influencer partnerships) but at higher production costs.

5.3 Algorithmic Dependency and Platform Risk

Businesses that build their entire digital presence on a single platform (e.g., Facebook or Google) face existential risk.
Algorithm changes—Ilike Facebook’s 2018 shift away from brand content toward “meaningful social interactions”—can
decimate organic reach overnight. Similarly, search engine updates (e.g., Google’s Helpful Content Update) can penalize
previously successful SEO tactics.
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Mitigation strategy: A portfolio approach, owning owned media (website, email list) as the primary asset, using earned
media (PR, reviews) and paid media (ads) judiciously.

5.4 Misinformation, Brand Safety, and Ethical Concerns

Programmatic advertising can inadvertently place brand ads next to extremist or harmful content (brand safety risk).
Furthermore, the same targeting capabilities can be used for deceptive practices (fake reviews, clickbait, deepfake ads).
The impact of such exposure is severe brand damage and loss of consumer trust. Ethical digital marketing requires
transparent data collection, honest creative, and proactive brand safety controls.

5.5 Measurement Fragmentation and Data Silos

Despite the promise of integrated measurement, many organizations suffer from data silos: the email platform doesn’t
talk to the CRM, which doesn’t talk to the social ads manager. This leads to incomplete attribution, double-counting, and
inability to calculate true ROI. The solution requires investment in a customer data platform (CDP) and cross-functional
governance—a significant cost.

CASE STUDIES IN EVALUATION AND IMPACT

6.1 Success: The ROI of Content Marketing at HubSpot

HubSpot, a CRM platform, built its entire business model on inbound content marketing. By producing thousands of free
blog posts, e-books, and academy courses, HubSpot generates millions of organic visits monthly. Evaluation: Using a
multi-touch attribution model, HubSpot found that leads consuming 3+ pieces of content had a 70% higher close rate
than those consuming none. Impact: This content-driven strategy reduced their dependence on paid ads, lowered CAC
by over 50% compared to competitors, and built a loyal community that contributed to a $17 billion market
capitalization.

6.2 Failure: Measurement Mismanagement at a Retail SME (Anonymized)

A regional fashion retailer allocated $200,000 to Facebook and Instagram ads, tracking only “purchases” via last-click
attribution. The campaign appeared to generate a 4.5x ROAS. However, they failed to measure returns, exchanges, or the
CLV of acquired customers. Six months later, analysis revealed that 40% of Facebook-acquired customers returned their
first purchase, and the repeat purchase rate was 15% versus 50% for organic customers. The true ROI, accounting for
return logistics and low CLV, was negative 20%. Impact: The retailer cut all social advertising, pivoted to email
retention and SEO, demonstrating that improper evaluation leads to strategic errors.

A STRATEGIC FRAMEWORK FOR SUSTAINABLE DIGITAL MARKETING

Based on the evaluation above, businesses should adopt a Strategic Adaptive Digital Marketing (SADM)

Framework consisting of four pillars:

Pillar 1: Objective-Aligned Metric Hierarchy

o Define business goals first (e.g., increase market share, improve retention).

o Map digital KPIs to goals. For retention, prioritize email open rate and repeat purchase rate over impressions.

e Establish a primary attribution model (e.g., time-decay for longer sales cycles; data-driven if sufficient data
exists) and stick to it for consistent comparison.

Pillar 2: First-Party Data Infrastructure

e  Reduce reliance on third-party cookies.

e Investin CRM and CDP to unify customer interactions across email, web, and in-store.

o Implement transparent value exchange (e.g., discount for email sign-up) to grow permission-based databases.

Pillar 3: Integrated Channel Strategy

e Avoid siloed channel management. Coordinate organic SEO with paid SEM; align social content with email
nurturing.

e Use a test-and-learn budget: allocate 70% to proven channels, 20% to adjacent experiments, 10% to radical
innovations.

e  Own your owned media: ensure the company website and email list are the central hubs, not rented social pages.

Pillar 4: Ethical and Compliance Guardrails

e Appoint a data privacy officer (or designate responsibility).
e Regularly audit ad placements for brand safety.

e Adhere to GDPR/CCPA for all tracking and retargeting.
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e Avoid dark patterns (deceptive interface designs) that force user actions.

FUTURE DIRECTIONS (2026-2030)

The evaluation and impact of digital marketing will continue to evolve. Key trends include:

e Artificial Intelligence Integration: Generative Al (e.g., for ad copy, personalization) and predictive analytics will
become standard. Evaluation will shift toward measuring Al-generated creative performance against human-
generated.

e Server-Side Tracking and Privacy-Enhancing Technologies (PETSs): As cookie deprecation finalizes, server-side
tagging and aggregated measurement will replace client-side tracking. Marketers will need new evaluation literacy.

e Social Commerce Maturity: Purchasing directly within social platforms (TikTok Shop, Instagram Checkout) will
blur the line between marketing and sales, requiring integrated ROI models.

e Sustainability and Values-Based Marketing: Consumers increasingly favor brands with genuine environmental
and social governance (ESG) records. Digital marketing’s impact will be evaluated not only on profit but on purpose
and carbon footprint of digital ads (e.g., energy-intensive programmatic bidding).

CONCLUSION

Digital marketing has irrevocably altered the modern business landscape. Its most profound impact is the introduction of
unprecedented measurability and the shift from mass broadcasting to personalized, two-way engagement. For SMEs, it
has lowered barriers to entry; for large enterprises, it has enabled hyper-personalization at scale. However, the very
features that enable this transformation—data dependency, platform reliance, and algorithmic distribution—also
introduce significant risks: privacy regulation, ad saturation, and measurement fragmentation.

The evaluation of digital marketing is not a mere technical exercise but a strategic imperative. Vanity metrics such as
likes and impressions must give way to outcome-based KPlIs linked to CLV and ROAS through sophisticated attribution
modeling. Businesses that fail to build first-party data infrastructures and ethical guardrails will find their digital
marketing impact diminishing due to regulatory and consumer backlash.

Ultimately, the most successful businesses in the coming decade will not be those that spend the most on digital
advertising, but those that integrate digital marketing into a holistic, adaptive strategy—one that respects consumer
privacy, delivers genuine value, and rigorously ties every digital initiative to sustainable financial performance. The
modern business landscape rewards not digital activity, but digital wisdom.

REFERENCES

1. 1. Mohammed Shafi Kundiladi, EVENT-DRIVEN IMAGE AND VEHICLE STATUS MANAGEMENT FOR
LOW-POWER IOT DIGITAL LICENSE PLATES, Vol. 53 No. 3 (2025): July-September 2025, Power System
Protection and  Control, ISSN-1674-3415,  https://pspac.info/index.php/dibh/article/view/175,  DOI:
https://doi.org/10.46121/pspc.53.3.17

2. Mohammed Shafi Kundiladi , SAVING LIVES THROUGH INTELLIGENT V2X: A REAL-TIME MULTI-
ENTITY COLLISION PREDICTION SYSTEM FOR VEHICLES AND PEDESTRIANS USING GPS-BASED
TRAJECTORY ANALYSIS AND BASIC SAFETY MESSAGES, Vol. 52 No. 4 (2024): October-December
2024, Power System Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/196,
DOI: https://doi.org/10.46121/pspc.52.4.10

3. Hima Bindu Lekkala, VishnuVardhan Bandari , AUTONOMOUS WORKFLOW OPTIMIZATION USING
MULTI AGENT Al SYSTEMS Al AGENTS MANAGE STATIONS, WIP, AND TASK HANDOFFS, Vol. 54
No. 2 (202): April-June 2026, Power System Protection and Control, ISSN-1674-3415,
https://pspac.info/index.php/dlbh/article/view/306 , DOI: https://doi.org/10.46121/pspc.54.2.08

4.  Lekkala, H. B., & Bandari, V. V. (2026). Autonomous workflow optimization using multi-agent Al systems: Al
agents manage stations, WIP, and task handoffs. Power System Protection and Control, 54(2), 95-101.
http://pspac.info/index.php/dlbh/article/view/306

5. Bandari, V. V., & Lekkala, H. B. (2024). Physics-informed reinforcement learning for real-time control of
complex manufacturing processes. Power System Protection and Control, 52(2), 164-170.
https://pspac.info/index.php/dlbh/article/view/343

6. Lekkala, H. B., & Bandari, V. V. (2025). Al-based energy-aware scheduling and process optimization in engineer-
to-order smart manufacturing systems. Power System Protection and Control, 53(1), 30-36.
http://pspac.info/index.php/dIbh/article/view/341

7. Bandari, V. V., & Lekkala, H. B. (2026). Al-driven digital thread framework for end-to-end lifecycle optimization
in ETO manufacturing systems. Power System Protection and Control, 54(2), 318-325.

© International Journal of Engineering Researches and Management Studies http://www.ijerms.com

[6]



http://www.ijerms.com/
https://pspac.info/index.php/dlbh/article/view/175
https://doi.org/10.46121/pspc.53.3.17
https://pspac.info/index.php/dlbh/article/view/196
https://doi.org/10.46121/pspc.52.4.10
https://pspac.info/index.php/dlbh/article/view/306
https://doi.org/10.46121/pspc.54.2.08
http://pspac.info/index.php/dlbh/article/view/306
https://pspac.info/index.php/dlbh/article/view/343
http://pspac.info/index.php/dlbh/article/view/341

[Behl, 13(6) June 2026] ISSN: 2394-7659

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

IMPACT FACTOR-3.775

{JERMS

http://pspac.info/index.php/dibh/article/view/340

Lekkala, H. B., & Bandari, V. V. (2026). Deep learning for weld defect detection using CNN or vision
transformers ~ fusion  detection. Power  System  Protection and Control, 54(2), 151-158.
https://pspac.info/index.php/dibh/article/view/314

Bandari, V. V., & Lekkala, H. B. (2024). Al-based operator behavior monitoring and cost optimization using
digital traceability in manufacturing systems. Power System Protection and Control, 52(1), 38-45.
https://pspac.info/index.php/dlbh/article/view/342

Mayank Atreya, Navin Chhibber, Harvendra Singh, Explainable Machine Learning For Dynamic Pricing In Fast-
Changing Retail Environments, 2022/4/9, Journal ,Available at SSRN 6011354,
https://scholar.google.com/citations?view op=view_citation&hl=en&user=fyViFIUAAAAJ&citation_for_view=f
YVIiFIUAAAAJ:LkGwnXOMwfcC.

Navin Chhibber; Amber Rastogi; Ankur Mahida; Vatsal Gupta; Piyush Ranjan, Quantum-Resistant Cryptographic
Models for Next-Gen Cybersecurity, https://doi.org/10.48550/arXiv.2512.19005 , https://arxiv.org/abs/2512.19005
R. Soma, S. K. Sahoo, F. Amin and S. K. Mishra, "A Federated Learning Framework for Multi-Parameter
Optimization in Edge Computing,” 2025 13th International Conference on Intelligent Systems and Embedded
Design (ISED), Raipur, India, 2025, pp. 1-6, https://doi.org/10.1109/ISED67359.2025.11405143

Venumadhav Vavilala, Shankar Balla (2024, May). PREDICTING INCIDENT MANAGEMENT:
LEVERAGING MACHINE LEARNING FOR ANOMALY DETECTION. Power System Protection and Control
Scopus Q1 Journal. PSPC. https://pspac.info/index.php/dIbh/article/view/270

Deepa Nagalavi; Shankar Balla; Pushpalatha. M; Nashwan Adnan Othman; Malik Bader Alazzam; A. Balakumar
(2025, June). Enhancing Real-Time Language Processing via Advanced PET Signal Analysis and Deep Learning.
2025 International Conference on Intelligent Computing and Knowledge Extraction (ICICKE). IEEE.
https://doi.org/10.1109/ICICKE65317.2025.11136561

Venkata Sai Aditya Kondru; Shankar Balla; Dhavalkumar Thakar; Dheeraj Velaga; Sri Lekha Bandla (2026,
May). Intelligent Human—Computer Interaction for Navigation Control Through Vision-Based Hand Gesture
Recognition. 2026 IEEE 15th International Conference on Communication Systems and Network Technologies
(CSNT). IEEE. https://doi.org/10.1109/CSNT69054.2026.11502317

Sumit Gupta, QUERIES, CHAOS & CLARITY: SQL and NoSQL Database Software Architecture Performance
Analysis and Assessments, ASIN, BOGX1D7MK2, Publication date : 13 April 2026,
https://www.amazon.in/dp/BOGX1D7MK2,

Godavari Modalavalasa,” SCALABLE CLOUD SOLUTIONS THROUGH ARTIFICIAL INTELLIGENCE
GOVERNANCE: APPLICATIONS IN HEALTHCARE AND FINANCIAL SYSTEMS”, Vol. 54 No. 1 (2026):
January-March 2026, Power System Protection and Control, ISSN-1674-3415,
https://pspac.info/index.php/dlbh/article/view/219, , DOI: https://doi.org/10.46121/pspc.54.1.25

Godavari Modalavalasa, AUTONOMOUS DATA ENGINEERING PIPELINES: A POLICY-DRIVEN
ARCHITECTURE FOR SECURE AND SCALABLE CLOUD-NATIVE ANALYTICS, Vol. 53 No. 4 (2025):
October-December 2025, Power System Protection and Control, ISSN-1674-3415,
https://pspac.info/index.php/dlbh/article/view/181, DOI: https://doi.org/10.46121/pspc.53.4.25

Godavari Modalavalasa, LARGE LANGUAGE MODELS FOR INTELLIGENT DATA ENGINEERING:
AUTOMATING SCHEMA DESIGN, LINEAGE, AND QUALITY CONTROL, Vol. 50 No. 2 (2022): April-June
2022, Power System Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/183 ,
DOI: https://doi.org/10.46121/pspc.50.2.4

Godavari Modalavalasa, FEDERATED LEARNING FOR ENTERPRISE CLOUD DATA ENGINEERING:
ARCHITECTURE, SECURITY, AND GOVERNANCE CHALLENGES, Vol. 51 No. 2 (2023): April-June 2023,
Power System Protection and Control, ISSN-1674-3415, ,https://pspac.info/index.php/dlbh/article/view/184, DOI:
https://doi.org/10.46121/pspc.51.2.5

Godavari Modalavalasa, AI-DRIVEN DATA GOVERNANCE: INTELLIGENT METADATA, LINEAGE, AND
COMPLIANCE AUTOMATION IN CLOUD DATA PLATFORMS, Archives / Vol. 52 No. 1 (2024): January-
March 2024 /, Power System Protection and Control, ISSN-1674-3415,
https://pspac.info/index.php/dlbh/article/view/182, DOI: https://doi.org/10.46121/pspc.52.1.3

Prasad Maderamitla, MITIGATING HALLUCINATIONS IN LARGE LANGUAGE MODELS: A
COMPARATIVE STUDY OF RETRIEVAL-AUGMENTED GENERATION (RAG) TECHNIQUES, Vol. 54
No. 2 (2026): April-June 2026, Power System Protection and Control, ISSN-1674-3415,
https://pspac.info/index.php/dlbh/article/view/355 , DOI: https://doi.org/10.46121/pspc.54.2.35

Generative Al for Automated CAD Model Generation in Aerospace Manufacturing, Jawaharbabu Jeyaraman,
Feroskhan Hasenkhan, Swetha Ravipudi 9/24/2024, Los Angeles Journal of Intelligent Systems and Pattern
Recognitio, https://lajispr.org/index.php/publication/article/view/19

© International Journal of Engineering Researches and Management Studies http://www.ijerms.com

[7]


http://www.ijerms.com/
http://pspac.info/index.php/dlbh/article/view/340
https://pspac.info/index.php/dlbh/article/view/314
https://pspac.info/index.php/dlbh/article/view/342
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=fyViF1UAAAAJ&citation_for_view=fyViF1UAAAAJ:LkGwnXOMwfcC
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=fyViF1UAAAAJ&citation_for_view=fyViF1UAAAAJ:LkGwnXOMwfcC
https://doi.org/10.48550/arXiv.2512.19005
https://arxiv.org/abs/2512.19005
https://doi.org/10.1109/ISED67359.2025.11405143
https://pspac.info/index.php/dlbh/article/view/270
https://doi.org/10.1109/ICICKE65317.2025.11136561
https://doi.org/10.1109/CSNT69054.2026.11502317
https://www.amazon.in/dp/B0GX1D7MK2
https://pspac.info/index.php/dlbh/article/view/219
https://doi.org/10.46121/pspc.54.1.25
https://pspac.info/index.php/dlbh/article/view/181
https://doi.org/10.46121/pspc.53.4.25
https://pspac.info/index.php/dlbh/article/view/183
https://doi.org/10.46121/pspc.50.2.4
https://pspac.info/index.php/dlbh/article/view/184
https://doi.org/10.46121/pspc.51.2.5
https://pspac.info/index.php/dlbh/article/view/182
https://doi.org/10.46121/pspc.52.1.3
https://pspac.info/index.php/dlbh/article/view/355
https://doi.org/10.46121/pspc.54.2.35
https://lajispr.org/index.php/publication/article/view/19

[Behl, 13(6) June 2026] ISSN: 2394-7659

24,

25.

26.

217.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

IMPACT FACTOR-3.775

JERMS

Cloud-Native Architectures for Aerospace: Enhancing Flight Operations Through Digital Airline Platforms
Feroskhan Hasenkhan, Gnanendra Reddy Muthirevula, Sayantan Bhattacharyya 3/31/2024 American Journal of
Autonomous Systems and Robotics Engineering 4, https://ajasre.org/index.php/publication/article/view/25
Multi-Cloud Architecture for High-Availability Asset Management Systems Swetha Ravipudi, Feroskhan
Hasenkhan, Ravi Kumar Burilal2/19/2023 American Journal of Data Science and Artificial Intelligence
Innovations 3, https://www.ajdsai.org/index.php/publication/article/view/21

Al-Driven Document Processing for Customs and Logistics: Automating Millions of Email-Based Transactions
Praveen Kumar Dora Mallareddi, Feroskhan Hasenkhan, Debabrata Das7/26/2023 Newark Journal of Human-
Centric Al and Robotics Interaction3, https://www.njhcair.org/index.php/publication/article/view/13

M Niloy, MT Islam, MS Ullah, J Alom, M Ahmed, MF Mridha, MJ Hossen, Lead-Aware Multi-Resolution
Transformer With Domain Adaptation for Beat-Level ECG Arrhythmia Classification, Vol. 6 (2025), IEEE Open
Journal of the Computer Society, ISSN: 2644-1268, https://ieeexplore.ieee.org/abstract/document/11270234

DOI: https://doi.org/10.1109/0JCS.2025.3637851

J Alom, MS Ullah, MDT Islam, M Niloy, R Islam, S Firdaus, Adaptive Multi-Agent Reinforcement Learning for
Intrusion Mitigation Aligned with Smart City, 2025 International Conference on Quantum Photonics, Artificial
Intelligence and Networking (QPAIN), IEEE, https://ieeexplore.ieee.org/abstract/document/11172093,

DOI: https://doi.org/10.1109/QPAIN66474.2025.11172093

J Alom, MS Ullah, MDT Islam, M Niloy, R Islam, S Firdaus, FedGAT-ID: Federated Graph Attention Network
with Client Drift-Aware Aggregation for Distributed Cyber Threat Detection, 2025 International Conference on
Quantum Photonics, Acrtificial Intelligence and Networking (QPAIN), IEEE,
https://ieeexplore.ieee.org/abstract/document/11172169,

DOI: https://doi.org/10.1109/QPAIN66474.2025.11172169

M Niloy, MT Islam, MS Ullah, J Alom, SR Sultana, K Nur, GraphFact-Summ: Graph-Augmented Factual
Summarization of Hospital Courses from Clinical Notes, 2025 3rd International Conference on Atrtificial
Intelligence, Blockchain and Internet of Things (AIBThings), IEEE,
https://ieeexplore.ieee.org/abstract/document/11296232,

DOI: https://doi.org/10.1109/AIBThings66987.2025.11296232

Nasik, Basith, and Shanna Nifoussi. "A Comparative Study of MBTI and Learning Style-Based Grouping for
Enhancing Group Effectiveness and Balance in a Pedagogical Setting."

[26/05, 05:29] https://osf.io/preprints/edarxiv/h3dea v1

Manikantha Varaprasad Inakollu, (2024, May ), FINOPS-Driven Cloud optimization models for enterprise
applications, Vol. 52 No. 2 (2024): April-June 2024, 99-110, Power System Protection and Control, 1SSN-1674-
3415, URL.: https://pspac.info/index.php/dibh/article/view/283

DOI: https://doi.org/10.46121/pspc.52.2.10

Ramchandra Pudasaini. “EVALUATION OF ANTIEPILEPTIC ACTIVITY OF CASSIA AURICULATA
FLOWER EXTRACTS IN MICE”. Journal of Population Therapeutics and Clinical Pharmacology, vol. 32, no. 3,
Apr. 2025, pp. 533-4, https://doi.org/10.53555/8n0prv27.

Alam, M. Z., Rahman, R., Sozib, H. M., Ahmed, H., Hossain, A., Sabeena, A. A., Tasnim, A. F., Ahmed, F.,
Sarkar, M. I, & Erdei, T. I. (2026). Enhancing Thyroid Disease Diagnosis with Machine Learning and
Counterfactual Explainable Al. IEEE Access, 1-1. https://doi.org/10.1109/access.2026.3663497

Yeasmin, S., Semi, M. M. A., Rony, M. K. K., Das, S., Sabeena, A. A., Rahman, R., Biswas, B., Ahmed, F., &
Hossain, A. (2025). Artificial Intelligence for Mental Health Monitoring: A Solution for Digital Behavioral Health
Care and  Education—An  Umbrella  Review. Health  Science  Reports, 9(1), e71703.
https://doi.org/10.1002/hsr2.71703

Hasan, S., Rahman, K. A., Ahmed, F., & Hossain, A. (2026). An integrated Al-driven framework for maternal
resource intelligence shortages across U.S. hospitals. Integrative Biomedical Research, 10(1), 1-8.
https://doi.org/10.25163/biomedical. 10110694

Riipa, M. B., Ahmed, F., Rony, M. K. K., Hossain, A., Islam, A., Utsho, M. R., Kamal, M. B., Sharmin, S., &
Tasnim, A. F. (2026). The role of artificial intelligence in predicting cardiovascular outcomes: a systematic review
and meta-analysis. Biostatistics & Epidemiology, 10(1). https://doi.org/10.1080/24709360.2026.2670804

Semi, M. M. A, Das, S., Utsho, M. R., Hossain, A., Kamal, M. B., Sizan, A. A,, Tasnim, A. F., Yeasmin, S., &
Parvin, M. R. (2026). Artificial Intelligence in Public Health Education: A Scoping Review of workforce
competency development. Health Science Reports, 9(3). https://doi.org/10.1002/hsr2.72066

Ahmed, F., Hasan, S., Hossain, A., & Rahman, K. A. (2026). Explainable Al framework for detecting and
reducing health disparities in healthcare supply chains. Journal of Al, ML and DL, 2(1), 1-8.
https://doi.org/10.25163/2i.2110685

Jobayar Alom, Ahsan Ahmed. (2023). Graph Neural Networks for Real-Time Detection of Financial Transaction
Anomalies. Acta Scientiae, 24(5), 82-90. https://doi.org/10.22178/acta.24.5.6

© International Journal of Engineering Researches and Management Studies http://www.ijerms.com

(8]


http://www.ijerms.com/
https://ajasre.org/index.php/publication/article/view/25
https://www.ajdsai.org/index.php/publication/article/view/21
https://www.njhcair.org/index.php/publication/article/view/13
https://ieeexplore.ieee.org/abstract/document/11270234
https://doi.org/10.1109/OJCS.2025.3637851
https://ieeexplore.ieee.org/abstract/document/11172093
https://doi.org/10.1109/QPAIN66474.2025.11172093
https://ieeexplore.ieee.org/abstract/document/11172169
https://doi.org/10.1109/QPAIN66474.2025.11172169
https://ieeexplore.ieee.org/abstract/document/11296232
https://doi.org/10.1109/AIBThings66987.2025.11296232
https://osf.io/preprints/edarxiv/h3dea_v1
https://pspac.info/index.php/dlbh/article/view/283
https://doi.org/10.46121/pspc.52.2.10
https://doi.org/10.53555/8n0prv27
https://doi.org/10.1109/access.2026.3663497
https://doi.org/10.1002/hsr2.71703
https://doi.org/10.25163/biomedical.10110694
https://doi.org/10.1080/24709360.2026.2670804
https://doi.org/10.1002/hsr2.72066
https://doi.org/10.25163/ai.2110685
https://doi.org/10.22178/acta.24.5.6

[Behl, 13(6) June 2026] ISSN: 2394-7659

IMPACT FACTOR-3.775

IERMS

41. J Alom, MS Ullah, MDT Islam, M Niloy, R Islam, S Firdaus, Adaptive Multi-Agent Reinforcement Learning for
Intrusion Mitigation Aligned with Smart City, 2025 International Conference on Quantum Photonics, Artificial
Intelligence and Networking (QPAIN), IEEE, https://ieeexplore.ieee.org/abstract/document/11172093,
DOI: https://doi.org/10.1109/QPAIN66474.2025.11172093

42. J Alom, MS Ullah, MDT Islam, M Niloy, R Islam, S Firdaus, FedGAT-ID: Federated Graph Attention Network
with Client Drift-Aware Aggregation for Distributed Cyber Threat Detection, 2025 International Conference on
Quantum Photonics, Artificial Intelligence and Networking (QPAIN), IEEE,
https://ieeexplore.ieee.org/abstract/document/11172169
DOI: https://doi.org/10.1109/QPAIN66474.2025.11172169

43. M Niloy, MT Islam, MS Ullah, J Alom, SR Sultana, K Nur, GraphFact-Summ: Graph-Augmented Factual
Summarization of Hospital Courses from Clinical Notes, 2025 3rd International Conference on Atrtificial
Intelligence, Blockchain and Internet of Things (AIBThings), IEEE,
https://ieeexplore.ieee.org/abstract/document/11296232
DOI: https://doi.org/10.1109/AIBThings66987.2025.11296232

44. https://www.periodicos.ulbra.org/index.php/acta/article/view/622

45. https://www.periodicos.ulbra.org/index.php/acta/article/view/621

46. https://ijamjournal.org/ijam/contents/2023-36-4/12/index.html

47. https://ijamjournal.org/ijam/contents/2023-36-6/10/index.html

48. https://bookwire.bowker.com/book/USA/Governing-Intelligence-Strategies-for-Managing-Risk-Compliance-and-
Trust-in-the-Age-of-Generative--9781971938042-Khanna-Deepesh-126749276

49. https://bookwire.bowker.com/book/USA/The-L ean-Cloud-Scaling-from-Zero-to-Millions-on-a-Budget-
9781970596977-Khanna-Deepesh-126749273

50. Tejasvee Pawar, Spark in Data Engineering Building Production-Grade Data Pipelines with Azure Databricks,
Pyspark,  and Real-World Data, Publication  date : 2026/3,ISBN:978-1-972547-03-8
https://bookwire.bowker.com/book/USA/Spark-in-Data-Engineering-Building-ProductionGrade-Data-Pipelines-
with-Azure-Databricks-Pyspark-a-9781972547038-Pawar-Tejasvee-127407568,
https://scholar.google.com/citations?view op=view_citation&hl=en&user=cW2SGegAAAAJ&citation_for_view=
cW2SGegAAAAJ:d1gkVwhDplOC

51. Jagadeesh Sundaramoorthy, Dr.S.Kayalvili - REAL-TIME FRAUD DETECTION IN HEADLESS COMMERCE
USING FEDERATED LEARNING, Vol. 54 No. 2 (2026): April-June 2026, Power System Protection and
Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/309,
DOI: https://doi.org/10.46121/pspc.54.2.11

52. Naresh Lokiny. (2022). Integrating Al-powered Chatbots for DevOps Support and Communication in Cloud
Environments. European Journal of Advances in Engineering and Technology, 9(11), 106-109.
https://doi.org/10.5281/zen0do.13325989

53. Naresh Lokiny, (2021), "Disaster Recovery and Business Continuity Planning in DevOps Cloud with Al",
International Journal of Science and Research (1JSR), 10(3), 2024-2027.
https://dx.doi.org/10.21275/SR24724151733,
https://www.ijsr.net/getabstract.php?paperid=SR24724151733

54. Naresh Lokiny, & Ranganath Nandanampati. (2020). DevSecOps: Integrating Security into DevOps with Al in
Cloud. Journal of Scientific and Engineering Research, 7(10), 239-242. https://doi.org/10.5281/zen0do0.13348695

55. Naresh Lokiny, & Pradip Reddy. (2021). Cost Optimization Strategies for DevOps Deployments in Cloud
Environments leveraging Machine Learning. European Journal of Advances in Engineering and Technology, 8(3),
69-72. https://doi.org/10.5281/zenodo.13325845

56. Jayanth Para, 6G Internet Technology Cyber Threat Notification & Alert System, Vol. 52 No. 4 (2024): October-
December 2024, Power System Protection and Control, ISSN-1674-3415,
https://pspac.info/index.php/dlbh/article/view/170 , DOI: https://doi.org/10.46121/pspc.52.4.9

57. Jayanth Para, LEADERSHIP TECHNOLOGY DEVELOPMENT & IMPLEMENTATION USING Al
SUPPORT, Vol. 53 No. 3 (2025): July-September 2025, Power System Protection and Control, ISSN-1674-3415,
https://pspac.info/index.php/dibh/article/view/173 , DOI: https://doi.org/10.46121/pspc.53.3.16

58. Jayanth Para, Al-Based Leadership Skill Notification & Observation at Training Period, Vol. 53 No. 2 (2025):
April-June 2025, Power System Protection and Control, ISSN-1674-3415,
https://pspac.info/index.php/dibh/article/view/172 , DOI: https://doi.org/10.46121/pspc.53.2.28

59. Jayanth Para, Al Based Cloud Computation Observational Method & Process, Vol. 51 No. 4 (2023): October-
December 2023, Power System Protection and Control, ISSN-1674-3415,
https://pspac.info/index.php/dlbh/article/view/171 , DOI: https://doi.org/10.46121/pspc.51.4.3

© International Journal of Engineering Researches and Management Studies http://www.ijerms.com

[9]


http://www.ijerms.com/
https://ieeexplore.ieee.org/abstract/document/11172093
https://doi.org/10.1109/QPAIN66474.2025.11172093
https://ieeexplore.ieee.org/abstract/document/11172169
https://doi.org/10.1109/QPAIN66474.2025.11172169
https://ieeexplore.ieee.org/abstract/document/11296232
https://doi.org/10.1109/AIBThings66987.2025.11296232
https://www.periodicos.ulbra.org/index.php/acta/article/view/622
https://www.periodicos.ulbra.org/index.php/acta/article/view/621
https://ijamjournal.org/ijam/contents/2023-36-4/12/index.html
https://ijamjournal.org/ijam/contents/2023-36-6/10/index.html
https://bookwire.bowker.com/book/USA/Governing-Intelligence-Strategies-for-Managing-Risk-Compliance-and-Trust-in-the-Age-of-Generative--9781971938042-Khanna-Deepesh-126749276
https://bookwire.bowker.com/book/USA/Governing-Intelligence-Strategies-for-Managing-Risk-Compliance-and-Trust-in-the-Age-of-Generative--9781971938042-Khanna-Deepesh-126749276
https://bookwire.bowker.com/book/USA/The-Lean-Cloud-Scaling-from-Zero-to-Millions-on-a-Budget-9781970596977-Khanna-Deepesh-126749273
https://bookwire.bowker.com/book/USA/The-Lean-Cloud-Scaling-from-Zero-to-Millions-on-a-Budget-9781970596977-Khanna-Deepesh-126749273
https://bookwire.bowker.com/book/USA/Spark-in-Data-Engineering-Building-ProductionGrade-Data-Pipelines-with-Azure-Databricks-Pyspark-a-9781972547038-Pawar-Tejasvee-127407568
https://bookwire.bowker.com/book/USA/Spark-in-Data-Engineering-Building-ProductionGrade-Data-Pipelines-with-Azure-Databricks-Pyspark-a-9781972547038-Pawar-Tejasvee-127407568
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=cW2SGegAAAAJ&citation_for_view=cW2SGegAAAAJ:d1gkVwhDpl0C
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=cW2SGegAAAAJ&citation_for_view=cW2SGegAAAAJ:d1gkVwhDpl0C
https://pspac.info/index.php/dlbh/article/view/309
https://doi.org/10.46121/pspc.54.2.11
https://doi.org/10.5281/zenodo.13325989
https://www.ijsr.net/getabstract.php?paperid=SR24724151733
https://doi.org/10.5281/zenodo.13348695
https://doi.org/10.5281/zenodo.13325845
https://pspac.info/index.php/dlbh/article/view/170
https://doi.org/10.46121/pspc.52.4.9
https://pspac.info/index.php/dlbh/article/view/173
https://doi.org/10.46121/pspc.53.3.16
https://pspac.info/index.php/dlbh/article/view/172
https://doi.org/10.46121/pspc.53.2.28
https://pspac.info/index.php/dlbh/article/view/171
https://doi.org/10.46121/pspc.51.4.3

[Behl, 13(6) June 2026] ISSN: 2394-7659

60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

73.
74.
75.
76.
77.
78.
79.
80.

81.

82.

83.

IMPACT FACTOR-3.775

fJERMS

Sahu, B., Panigrahi, A., Pati, A., Pati, A.K., Mishra, J. et al. (2025). Harnessing TLBO-Enhanced Cheetah
Optimizer for Optimal Feature Selection in Cancer Data. Computer Modeling in Engineering & Sciences, 145(1),
1029-1054. https://doi.org/10.32604/cmes.2025.069618 , https://www.techscience.com/CMES/v145n1/64331
Sanjaya Kumar Sarangi, Rasmita Lenka, Janmejaya Mishra, Ritarani Sahu, Arabinda Nanda,

Malicious detection and trust calculation using residual recurrent neural network for trust with quality of service-
aware multicast routing in mobile ad-hoc network system,Engineering Applications of Artificial Intelligence,
Volume 161, Part C,2025,v112130,v,ISSN 0952-1976,https://doi.org/10.1016/j.engappai.2025.112130.
https://www.sciencedirect.com/science/article/abs/pii/S0952197625021384

Sanjay Das, A STUDY ON ORIGIN OF ERP FROM WAR LOGISTICS TO EVOLUTION INTO BUSINESS
WEAPON ABSTRACT, https://www.scribd.com/document/980084363/Paper-id-7053-1

M. Vani, “Dynamic Resource Orchestration for Distributed LLM Inference in Heterogeneous Kubernetes
Clusters,” Global Journals, 2026. [Online]. Awvailable: https://globaljournals.org/scholarly-articles/dynamic-
resource-orchestration-for-distributed-lIm-inference-in-heterogeneous-kubernetes-clusters/

M. Vani, New Era of Quantum Computing. Bookwire / Bowker, n.d. [Online]. Available:
https://bookwire.bowker.com/book/USA/New-Era-of-Quantum-Computing-9781971938462-Vani-Mehul -
126971303

Mehul Vani “Al-based distributed systems observation system: Real-time monitoring and intelligent anomaly
detection for cloud infrastructure,” Power System Protection and Control, vol. 53, no. 4, pp. 446457, Oct.—Dec.
2025, DOI: https://doi.org/10.46121/pspc.53.4.30 , https://pspac.info/index.php/dlbh/article/view/234

Ramchandra Pudasaini. (2025). EVALUATION OF ANTIEPILEPTIC ACTIVITY OF CASSIA AURICULATA
FLOWER EXTRACTS IN MICE. Journal of Population Therapeutics and Clinical Pharmacology, 32(3), 533-534.
https://doi.org/10.53555/8n0prv27

Harnessing Artificial Intelligence Cybersecurity: Cutting Edge Collaboration of SAP AWS to Safeguard Life
Science Data. 2026 https://doi.org/10.1109/aiei69164.2026.11497833

SAP Cloud System on AWS for Risk Detection and Integration Artificial Intelligence Scalable
Cybersecurity 2026  https://doi.org/10.1109/aiei69164.2026.11497435

SAP System Optimization Using Al-Driven Process Automation and Predictive Modeling Maintenance for
Enhanced Business Efficiency. 2025 https://doi.org/10.1109/computingcon64838.2025.11376613

Kaleshwar Aryasomayajula, PREVENTING BIAS IN AlI-BASED DECISION-MAKING: ANALYZING
TECHNIQUES TO REMOVE UNFAIR PREJUDICE IN ALGORITHMIC OUTCOMES, Vol. 50 No. 2 (2022):
April-June 2022, Power System Protection and Control, ISSN-1674-3415,
https://pspac.info/index.php/dlbh/article/view/294

Kaleshwar Aryasomayajula, MODERN DEVELOPMENT PRACTICES: INVESTIGATIONS INTO
SERVERLESS COMPUTING, LOW-CODE/NO-CODE PLATFORMS, AND DEVELOPER PRODUCTIVITY
IN REMOTE ENVIRONMENTS, Vol. 50 No. 4 (2022): October-December 2022, Power System Protection and
Control, ISSN-1674-3415, https://pspac.info/index.php/dibh/article/view/364

Kaleshwar Aryasomayajula, Micro services: “A Comparative Analysis of Monolithic vs. Microservice
Architectures in High-Scalability Cloud Environments., Vol. 51 No. 2 (2023): April-June 2023 , Power System
Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/374

Rangavinay Teja Royal Jagga , 2026, https://ieeexplore.ieee.org/document/11448495

Rangavinay Teja Royal Jagga , 2026, https://ieeexplore.ieee.org/document/11448514

Rangavinay Teja Royal Jagga , 2026, https://ieeexplore.ieee.org/document/11448337

Rangavinay Teja Royal Jagga , 2026, https://ieeexplore.ieee.org/document/11497560

Lakshmi Rahul Reddy Mareddy, 2026, IJCNIS, https://www.ijcnis.org/index.php/ijcnis/article/view/8735

Lakshmi Rahul Reddy Mareddy, 2026, ICAA, ,https://eudoxuspress.com/index.php/pub/article/view/4780/3569
Lakshmi Rahul Reddy Mareddy, 2026, IJCMI , https://www.ijcmi.in/index.php/ijcmi/article/view/70
Vikas Suresh Bagora, KERNEL-LEVEL PERFORMANCE OPTIMIZATION FOR CARRIER-GRADE
BROADBAND AND HIGH-SPEED NETWORKING SYSTEMS, Vol. 47 No. 1 (2019), Power System
Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/359
Vikas Suresh Bagora, TELEMETRY-DRIVEN SELF-HEALING WI-FI MESH NETWORKS FOR ULTRA-
DENSE DEVICE ENVIRONMENTS, Vol. 53 No. 3 (2025): July-September 2025, Power System Protection and
Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/358
Vikas Suresh Bagora, SCALABLE 128G FIBRE CHANNEL AND ETHERNET CONVERGENCE FOR
NEXT-GENERATION DATA CENTER NETWORKS, Vol. 50 No. 4 (2022): October-December 2022, Power
System Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dIbh/article/view/362
Vikas Suresh Bagora, SECURE EMBEDDED NETWORKING ARCHITECTURES USING TRUSTED
EXECUTION ENVIRONMENTS IN BROADBAND GATEWAYS, Vol. 52 No. 2 (2024): April-June 2024,
Power System Protection and Control, ISSN-1674-3415,

© International Journal of Engineering Researches and Management Studies http://www.ijerms.com

[10]


http://www.ijerms.com/
https://doi.org/10.32604/cmes.2025.069618
https://www.techscience.com/CMES/v145n1/64331
https://doi.org/10.1016/j.engappai.2025.112130
https://www.sciencedirect.com/science/article/abs/pii/S0952197625021384
https://www.scribd.com/document/980084363/Paper-id-7053-1
https://globaljournals.org/scholarly-articles/dynamic-resource-orchestration-for-distributed-llm-inference-in-heterogeneous-kubernetes-clusters/
https://globaljournals.org/scholarly-articles/dynamic-resource-orchestration-for-distributed-llm-inference-in-heterogeneous-kubernetes-clusters/
https://bookwire.bowker.com/book/USA/New-Era-of-Quantum-Computing-9781971938462-Vani-Mehul-126971303
https://bookwire.bowker.com/book/USA/New-Era-of-Quantum-Computing-9781971938462-Vani-Mehul-126971303
https://doi.org/10.46121/pspc.53.4.30
https://pspac.info/index.php/dlbh/article/view/234
https://doi.org/10.53555/8n0prv27
https://doi.org/10.1109/aiei69164.2026.11497833
https://doi.org/10.1109/aiei69164.2026.11497435
https://doi.org/10.1109/computingcon64838.2025.11376613
https://pspac.info/index.php/dlbh/article/view/294
https://pspac.info/index.php/dlbh/article/view/364
https://pspac.info/index.php/dlbh/article/view/374
https://ieeexplore.ieee.org/document/11448495
https://ieeexplore.ieee.org/document/11448514
https://ieeexplore.ieee.org/document/11448337
https://ieeexplore.ieee.org/document/11497560
https://www.ijcnis.org/index.php/ijcnis/article/view/8735
https://eudoxuspress.com/index.php/pub/article/view/4780/3569
https://www.ijcmi.in/index.php/ijcmi/article/view/70
https://pspac.info/index.php/dlbh/article/view/359
https://pspac.info/index.php/dlbh/article/view/358
https://pspac.info/index.php/dlbh/article/view/362

[Behl, 13(6) June 2026] ISSN: 2394-7659

IMPACT FACTOR-3.775
@EHMS

https://pspac.info/index.php/dlbh/article/view/363

84. Vikas Suresh Bagora, AI-DRIVEN CROSS-LAYER OPTIMIZATION OF WI-FI 7 AND 5G FWA HYBRID
BROADBAND SYSTEMS, Vol. 53 No. 1 (2025): January-March 2025, Power System Protection and Control,
ISSN-1674-3415,
https://pspac.info/index.php/dibh/article/view/360

85. Stereoselective synthesis of the C3-C15 fragment of callyspongiolide; Ramidi Gopal Reddy, Jhillu S. Yadav and
Debendra K. Mohapatra. (Tetrahedron Letters. 2018, 59, 3579-3582). https://doi.org/10.1016/j.tetlet.2018.08.041,
https://www.sciencedirect.com/science/article/pii/S0040403918310426

86. Asymmetric Total Synthesis of Two Possible Diastereomers of Gliomasolide E and its Structural Elucidation;
Ramidi Gopal Reddy, Ravula Venkateshwarlu, Jhillu S. Yadav and Debendra K. Mohapatra. (J. Org. Chem. 2017,
82(2), 1053-1063). https://doi.org/10.1021/acs.joc.6b02611
https://pubs.acs.org/doi/abs/10.1021/acs.joc.6b02611

87. Graphitic Carbon Nitride Catalyzes the Reduction of the Azo Bond by Hydrazine under Visible Light; Makobi C.
Okolie, Glory G. Ollordaa, Gopal R. Ramidi, Xin Yan, Yufeng Quan, Qingsheng Wang and Yingchun Li.
(Nanomaterials 2024, 14(17), 1402), https://doi.org/10.3390/han014171402,
https://www.mdpi.com/2079-4991/14/17/1402

88. Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing: Strategy, implementation and practice (7th ed.).
Pearson.

89. HubSpot. (2023). The state of marketing report 2023. HubSpot Research.

90. Gartner. (2022). Gartner annual digital marketing spending survey. Gartner, Inc.

© International Journal of Engineering Researches and Management Studies http://www.ijerms.com
[11]



http://www.ijerms.com/
https://pspac.info/index.php/dlbh/article/view/363
https://pspac.info/index.php/dlbh/article/view/360
https://doi.org/10.1016/j.tetlet.2018.08.041
https://www.sciencedirect.com/science/article/pii/S0040403918310426
https://doi.org/10.1021/acs.joc.6b02611
https://pubs.acs.org/doi/abs/10.1021/acs.joc.6b02611
https://doi.org/10.3390/nano14171402
https://www.mdpi.com/2079-4991/14/17/1402

